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Table 1 Descriptive statistics and correlation matrix for latent variables
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Table 2 The exploratory factor analysis on constructs
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Fig. 1 The structural model among customer involvement, absorptive capacity and innovation capability
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Table 3 Summary of the empirical results
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An Empirical Investigation on the Relationship Between Customer Involvement,
Absorptive Capacity, and Innovation Capability

Song Zhihong', Lin Qi’
1. Institute of Management and Decision, Shanxi University, Taiyuan 030006, China;

2. School of Economics and Management, Shanxi University, Taiyuan 030006, China

Abstract; Previous literature on customer involvement and innovation capability of firms rarely explored the

mediation role of absorptive capacity. The paper takes customer involvement as the factor influencing firms’

innovation capability and establishes a conceptual framework, with absorptive capacity as the mediator between

customer involvement and innovation capability. Using structural equation modeling techniques, the paper

empirically investigates the impact of customer involvement on firms’ innovative capability. We also examine the

mediation effect of absorptive capacity between customer involvement and innovation capability. We find that

customer involvement positively influence firms’ innovation capability and we also find that absorptive capacity act

as a partial mediator between customer involvement and innovation capability.

Key words: Customer involvement; Absorptive capacity; Innovation capability; Structural equation modeling
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